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MASS COMMUNICATION & JOURNALISM
Paper - 11

The circulation of the newspapers

and periodicals are calculated by the

A.B.C. on the basis of

(A) National Readership Survey

(B) Survey Conducted by
Newspaper Management

(C) Spot Study Conducted by the

A.B.C. Staff

(D) Study conducted by
Information and Broadcasting
Ministry

Which of the following does not
form a part of Development
Communication ?

(A) Socio-economic reporting

(B) Sensational reporting

(C) Investigative reporting

(D) Science reporting

The two member sub-committee set
up by the Press Council of India to

examine paid news  scandal,

comprised

(A) Anupam Kher and Sharmila
Tagore

(B) Sharmila Tagore and

Prananjoy Guha Thakurta
(C) P. Sainath and Aroon Puri

(D) K. Sreenivas Reddy and
Prananjoy Guha Thakurta
Skype, the software application

which allows users to make free
voice and video calls and chats over
the internet has been acquired by

(A) Yahoo (B) Microsoft
(C) Google (D) Apple

Section A and B refer to the
categories of profiling of

(A) Television content

(B) Audience

(C) Program rating

(D) Newspaper ratings

Which of the following terms is not
related to online media ?

(A) Weblog (B) Website
(C©) Gravure (D) Phishing
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7.

10.

11.

12.

13.

Note : This paper contains fifty (50) objective type questions, each question carrying
two (2) marks. Attempt all the questions.

Which of the following terms is not
related to printing process ?

(A) Offset (B) Flatbed

(C) Rotary (D) Embargo

In Electronic Media, ‘Dolly’ stands for

(A) Platform on wheels, on which
a camera is mounted

(B) Curved length blue or grey
background in a TV studio

(C) Small microphone picking
sound from one direction only.

(D) Switching desk in the control
room at which the vision mixer
works.

Which of the following is a primary
colour ?

(A) Blue (B) Yellow

(C) Cyan (D) Magenta

“Comment is free; facts are sacred”.
‘Who made this statement ?

(A) C.P. Scott

(B) Brian Robert

(C) William Francis

(D) James Goldsmith

The term ‘Vividh Bharati’ is related to
(A) School Education

(B) College Education

(C) Radio

(D) TV

Which of the following is related to
Mac Bride Report ?

(A) Many voices one world

(B) Communication Theory

(C) Non-aligned Movement

(D) Ethics of Media

Ear panels are

(A) Panel of
Journalism

(B) Panel of experts from
Beautician course

(C) Advertisements on two sides
of the Masthead of a
newspaper

(D) Panel of experts from Ear, Nose
and Throat (ENT) Department
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14.

15.

16.

17.

18.

19.

Nickwick was a Pulitzer Award
winning photographer. This
photograph was connected with

(A) Vietnam War

(B) Iraq War

(C) India-China War

(D) India-Pak War

Mudra Communication Ltd is
(A) News Agency

(B) Advertising Agency
(C) Travelling Agency

(D) Feature Syndicate

In Radio, the term FM stands for
(A) Frequency Modification
(B) Frequency Modulated

(C) Frank Mode

(D) Frank Mass

Which of the
mismatch ?

following is a

(A) The Dinamalar — Tamil

(B) Malayala — Malayalam
Manorama

(C) Rajasthan Patrika — English

(D) Navbharat Times — Hindi

Assertion (A) : In India, the

multimedia production is of
bad quality.

Reason (R) Because, the
technical personnel working
for multimedia production are
not professionally trained.

(A) Both (A) and (R) are wrong.

(B) Both (A) and (R) are right.

(C) (A) is true, but (R) is not the
sufficient reason for it.

(D) (A) is not right, but (R) is
partially true.

Assertion (A) : Out of sight, out of
mind. Out of media, out of
mind

Reason (R) Without media, no
one knows your worth.

(A) Both (A) and (R) are correct.

(B) Both (A) and (R) are incorrect.

(C) (A) is correct, (R) is not fully
agreeable.

(D) (A)is incorrect, (R) is correct.
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20.

21.

22,

23.

Assertion (A) : A good writing
should be both informative and
interesting.

Reason (R) Both information
and interest keep the reader
glued to the write-up

(A) Both (A) and (R) are incorrect.

(B) Both (A) and (R) are correct.

(C) (A)is correct, (R) is incorrect.

(D) (A)is incorrect, (R) is correct.

Assertion (A) : The ethics of
journalism are eroding at a fast
pace.

Reason (R) It is because of the
market forces and revenue
driven policies.

(A) Both (A) and (R) are correct.

(B) Both (A) and (R) are incorrect.

(C) (A)isincorrect, (R) is correct.

(D) (A) is correct but there can be
many other reasons in (R).

Assertion (A) : Indian media is not
giving adequate coverage to
social concerns, environment,
human rights, gender equality
etc

Reason (R) Media persons are
not sensitive to these issues.

(A) Both (A) and (R) are incorrect.

(B) (A)is incorrect, (R) is correct.

(C©) (A)is correct, (R) is incorrect.

(D) (A) is correct but (R) is not the
only reason for this.

Assertion (A) : Many of our social
researchers are dubbed as data
exporters.

Reason (R) We lay too much
emphasis on  quantitative
aspect and neglect the
qualitative aspect of research.

(A) Itis difficult to agree with both
(A) and (R).

(B) Both (A) and (R) are correct.

(C) (A)isincorrect, (R) is correct.

(D) (A)is correct, (R) is incorrect.
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14.

15.

16.

17.

18.

19.

(A) T g5

(B) TWHI%

(C) YRA-IHJF

(D) YIRA-UIhed™ g5

ST FR R fafide g ?

(A) T THER TS

(B) U fomm T

(C) U v werd

(D) IR fafese

g%ﬁa%w&ﬁ&aﬁw@wqﬁmw

?

(A) ThiFe! HifgThehar

(B) il Higeics

(C) Yhre

(D) U

Wﬁ@ﬁww@ﬁﬁﬁ

?

(A) & AR )

(B) AT HARAT  —  HoETeW

(C) TSTEA YTt —  UST

(D) TeIHRA 2Er - =Y

AWHUT(A) : YRA H Heemiedr
ICTEA T TOTeR 31 TR ¢ |

#HRT (R) : R Helmitear
3R H SRR ad T
IR HRTeT0T UTe - § |

(A) =T (A) R (R) T E |

(B) TN (A) 3R (R) FHFE | .

(©) éA)W%,QT(R)B‘fﬂHW:@T
|

(D) (A) T8 &, W (R) 39 31T
|

AWHET (A) : Fe 9 a@, AR ¥

Y | Hifear @ W, foer 9
X |
HRUT (R) : Hifear & fom i o

MU HIEFAAT BT &l ST
el | .
(A) T (A) IRR)FAE |
(B) T (A)IR(R)TITEIE |
(©) éA)W%GﬁT(R)W:H?I%QT
|

(D) (A) 3EAE A (R) TAE |
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20.

21.

22,

23.

AMHAT(A) : TH I oEeT H
y@rﬁwaﬁ%ﬁr
|

FHRUT (R) : SR 3R e
gra% H oG ¥ e TR W@
|

(A) (A) R (R) I HEITEIE |
(B) (A) AR (R)SAITWEIE |
(C) (A)THE, (R) T T&I& |
(D) (A)TATE, (R) TAE |

AfMHAT (A) : TIHIRAT § Afaesdr
At 4 T el W e |

&R (R) : IR 31T USRI
Ea) TS oY Wi
AT T E |

(A) (A) AT (R)SAITWEIE |

(B) (A) 3R (R) I W &I |

(C) (A) Ter =&, wifehT (R) WeT & |

(D) (A) 99 &, AT (R) & 3G
HROT T & Tl € |

AfHAT (A) @ 9RO miear
TR, o7 GHr 1S i
HHIOT el e HX @ |

R (R) qﬁqgw{sq@éw%r

|
(A) (A) IR (R) I HEITEIE |
(B) (A) Te &l 31X (R) Wer ¢ |
(C) (A)TEE, wAfehT (R) Tl TR € |
(D) (A) W &, dfehT (R) & hored
TR HNOT oI & |

AfHAT (A) : AR 3FH QIS
veehRdiell e fatds (e
TFAUIEY) el ST qHATE |

&I (R) : B &
RO T&T TR STk 97t 9
£ T aRuTHIGTE et o STeEl
FAE |

(A) (A) 3R (R) AT W T&Hd e
HETE |

(B) (A) 3R (R) I HEIE |

(C) (A) TS, (R)TWEE |

(D) (A)TEE, (R) WE T & |
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24.

25.

26.

27.

Assertion (A) : Democracy cannot
survive without a free press.
Reason (R) Freedom of press
gives voice to the voice-less
(A) Both (A) and (R) are incorrect.
(B) Both (A) and (R) are correct.
(©) (A)isincorrect, (R) is correct.
(D) (A)is correct, (R) is incorrect.

Assertion (A) : Face-to-Face
communication is better than
mass communication.

Reason (R) Because face emits
vibrations and leads to a heart-
to-heart communication.

(A) Both (A) and (R) are incorrect.

(B) Both (A) and (R) are correct.

(C) (A) is not correct in all the
situations while (R) is correct.

(D) (A) and (R) are not correct in
the situations but both may be
correct in certain situations.

Assertion (A) : Television can be
the best effective media of

communication  for  rural
development.
Reason (R) As it provides the

visual content too.
(A) Both (A) and (R) are incorrect.
(B) (A)is correct, (R) is incorrect.
(C©) (A)isincorrect, (R) is correct.
(D) (A) is correct but there can be
many other reasons in (R).

Identify the correct logical order of

the elements in a research project

(A) Title — Review of Literature —
Introduction — Instrument —
Methodology

(B) Title — Review of Literature —
Introduction — Methodology —
Instrument

(C) Introduction — Methodology —
Review of literature — Title —

Instrument

(D) Title — Introduction — Review
of Lit. — Methodology -
Instrument
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28.

29.

30.

Identify the correct sequence of

recording format chronologically as

they evolved

(A) Blue Ray — Betacam — Mini
DV — U matic

(B) Betacam — Mini DV — Blue
Ray — U matic

(C) Mini DV - Betacam — U matic
— Blue Ray

(D) U matic — Betacam — Mini DV
— Blue Ray

Identify the correct sequence of

media as they became popular,

arranged in chronological order

(A) Printing Press — B’ casting —
Narrow casting — Web casting
— User generated content

(B) Printing Press — Narrow -
casting — User generated content
— B’ casting — Web casting

(C) B’ casting — Printing Press —
Narrow casting — Web casting
— User generated content

(D) B’ casting — Printing press —
User generated content -
Narrow casting — Web casting

Select the correct order of cinematic

processes

(A) Direction -  Scripting -
Cinematography — Editing —
Post production

(B) Cinematography — Direction —
Scripting — Editing — Post
production

(C) Scripting - Direction -
Cinematography — Editing —
Post production

(D) Editing — Scripting — Direction
— Cinematography - Post
production

J-63-11



24.

25.

26.

27.

AT (A) : Hifedr it W &
fam wiehest Stifard =2t 1@ Fehel |

#HRT (R) : Hifear e
ST AT T ST Sl & |

(A) (A) IR (R) I IFTEE |

(B) (A) 3R (R)IAIIFHE |

(C) (A)IFTE, (R)IHT |

(D) (A)IFHE, (R) IR T |

AMMHAT (A) : TIeT TOR T T
STEIR § T8I |

HROT (R) : T ey ¥ Fererar
T 5o i a1 i et e wEa
g |

(A) (A) 3R (R) 3T 3k TEIE |

(B) (A) 3R (R)IAIIFHE |

(C) (A) |t Rrfq & 3k &1 8, W
(R) 3T |

(D) =9 & (A) 3R (R) 3FT 3%
Tei cAfep foroiw ffa o <1 3
T AFAE |

AfHAT (A) : U faE & feu
Alfoe Ha9 TS HEH 'l
HFaTe |

#HROT (R) : ik ZelitesH fas
ot fe@rar & |

(A) (A) 3R (R) 31 3k T&I € |

(B) (A)dFE, (R) IR T |

(C) (A)IFTEE, (R)IFE |

(D) (A)3FHE, W (R) & T HROT
THFAE |

T INY IR § e ol ol difsheh

ELRESIE]

(A) i — Wi qHie — e —
IYHIOT — Ufaf

(B) ¥MSeh — Wifecd THreT — e —
TS — ST

(C) yfFerr — vfafy — WfgeT TEveT —
IS — STHT

(D) IS — T — AifecT FHIT —
et — SR
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28.

29.

30.

frfafad ReAlfe ®R¥cH & 34

[/ F HOTHRA H FH fowed |

et frar T g ?

(A) =TI — dereq — 5 St — g
nfes

(B) derhH — T St — g ¥ - F
afes

(C) Tt Sidlt — siterhd — g Afch — s
£y

(D) g e — slterhd — i SHet — s
3

fafiy= wepR =t Hifear & AR e &

FHIAHH T i AT foehed TSR

z?

A) e s - d wifeT -
TWeenr - 39w —
SUFTTRAT FRT TR STTa]

(B)  THI=T URY — “RIShIRET — SUZRTeRdT
FRT T 3TIae] — a1 e —
CEEAT=l

(C) & =iken — fufeT v — 1
FIRST — o FHIRST — ST
FRT IR 3TTar]

(D) & wfer — T uw -
SUANTHRAT FRT UK ST=Ioi] —

IR — & HIRST

T nifafafy & STt uishanat =61 Wet |

HAAE ?

(A) T - dea - fEaueums —
TR — TS SR

(B) T memms — feeE — oie —
TR — TR e

(C) & — Ty — fg-meums —
TR — TR e

(D) ¥uEd - wad - fowE -
TR — T WeRE
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31.

32.

33.

Besides many  other  things,
newspaper publish news, editorials,
articles and letters to editor. Search
the correct sequence starting from
maximum to minimum number of
these items.

(A) News — Articles — Editorials —
Letters to Editor

(B) Articles — News — Letters to
Editor — Editorials

(C) News — Articles — Letters to
Editor — Editorials

(D) Articles — Letters to Editor —
Editorials — News

In the history of evolution of radio

communication in India, the correct

sequence is

(A) AIR — FM - Digital Audio
Broadcasting — Internet Radio

(B) FM - AIR - Digital Audio
Broadcasting — Internet Radio

(C) AIR -  Digital Audio
Broadcasting — FM — Internet
Radio

(D) AIR - Internet radio — FM —
Digital Audio Broadcasting

Identify the correct sequence of the
Dada Shahele Phalke recipients in
chronological order starting with the
latest

(A) Adoor  Gopalakrishnan  —
Mrinal Sen — Yash Chopra —
Shyam Benegal — Dev Anand

(B) Adoor  Gopalakrishnan  —
Mrinal Sen — Shyam Benegal
Dev Anand — Yash Chopra

(C) Adoor Gopalakrishnan — Yash
Chopra — Mrinal Sen — Dev
Anand — Shyam Benegal

(D) Shyam Benegal - Adoor
Gopalakrishnan — Mrinal Sen —
Dev Anand — Yash Chopra
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34.

3s.

36.

Search for the correct sequence on
the following media appeared on the
global scene

(A) Radio — Newspaper — TV —

Internet

(B) Newspaper — Radio — TV —
Internet

(C) Newspaper — Radio — Internet
-TV

(D) Radio — TV — Newspaper —
Internet

Select the correct sequence of

establishment of following news
agencies in India

(A) Press News Bureau — Free
Press of India — United Press
of India — Press Trust of India

(B) Press News Bureau — United
Press of India — Free Press of
India — Press Trust of India

(C) Free Press of India — Press
News Bureau — United Press
of India — Press Trust of India

(D) United Press of India — Press
News Bureau — Free Press of
India — Press Trust of India

Identify the correct sequence of the
following Newspapers in order of
their launching year

(A) Bombay Herald — Samachar
Darpan — Economic Times —
Bengal Gazette

(B) Bengal Gazette — Samachar
Darpan — Economic Times —
Bombay Herald

(C) Economic Times — Bombay
Herald — Bengal Gazette —
Samachar Darpan

(D) Bengal Gazette — Bombay
Herald — Samachar Darpan —
Economic Times
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31.

32.

33.

I IHF AT o AR THER I

THMERI, THGHE, @l qa7 IS &

(TS T Ot TRY) AT BT FhTOH hicd

€ | 37 TR ol SR I U § A

AT & oY H AR it |

(A) HHNER — TG — GUEHE — YISHh
T

(B) ©& — GHMR — UISH & UF —
HUEH T

(C) FHEMER — @ — USHh & IT —
TR

(D) @ — UISH & T — GURHT —
THER

TR T e GIR & ey & [aehd &

TAHA BT AR ?

(A) T 3ME 3R — Th U — fefes
TSI TEROT — g2 ear

(B) U& UH — U 3ME 3R — fefoea
FAffear TERoT — e ear

(C) U 3 3R - feiorear 3t
TARUT — UF UH — Se3-e feat

(D) T 3T 3R — Fexe fear — uh uy
_ Tetsreet Iear ygror

TRT TR HIeh RERR oS T
ATl H RERR W & 3TeRTE HH
(FETTH Teet) H AR iU :

(A) T MU FOE — FOTA T —
T AGE — WH I — 3T
3=

(B) 3R MU FOE — JoTA I —
WM A — 39 AR — I
CIREC)

(C) T MU FOHE — J9 AT —
TUIA ¥ — 39 <] — W&
T

(D) T ST — 37T TMITA FOH —
TUTA ¥ — 39 A< — I ISl
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34.

3s.

36.

forver TR W FHTeiad Hitear o 31earon
gﬂﬁ%ﬂaﬁqwﬁwwﬁﬁw
(A) et — gamERT — el — getae
(B) |HMERUH — feat — el — gt
(C) TUTERYS — et — Fee — et
(D) et — el — THERT — T2

TRA H FHER THMG3T ot L0 1 Het

STIRA FATY |

(A) WG =T =R — T I 3T e —
AT UG S e — U T
3T Srean

(B) W9 =T S — FAECE UG AH
e — Wl U9 A% IfeAr — U9
T2 3T e

(C) hi U 3 Efedm — O =T =X —
A U 3 Ifedr — U T
3 Srear

(D) FAELE U9 I Iedr — UF =
ST — Tl U ST Iear — U9 T
3 Srear

Fefafea gUERY B 39 U9H

YhT oS o ShH U SF 2 ehiteTy :

(A) s Wes — FHER OO —
TR TR — STA TSI

(B) T TN — TWHER TOU —
THMAIHE 2T — AT &R0

(C) THAMHF B — aF o —
STA 7T — FHTIR F907

(D) A TSI — 9T &S — WHER
TUUT — TRATHE 2R
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37.

38.

39.

Search the correct chronological
sequence of India’s colour feature
films

(A) Jhansi Ki Rani — Awara -
Bobby — Ram Teri Ganga Maili

(B) Awara —Jhansi Ki Rani — Bobby
—Ram Teri Ganga Maili

(C) Awara — Bobby — Jhansi Ki
Rani — Ram Teri Ganga Maili

(D) Jhansi Ki Rani — Bobby -

Awara — Ram Teri Ganga Maili
Match List — I (terms) with List — II

(explanations)
List- 1 List - I1
(Terms) (Explanations)
(a) f-stop (i) The element in
a photograph
(b) pixel (ii)) The one that

an experiment
is not done on.

Opening in a
camera that
controls the
amount of light
passing into the
lense
The

(c) view finder (iii)

(d) control @iv)

screen

group that shows the
framing of an
image
Codes :

(@ (b (© (@

A) Gv) @) i) @)
®) (i) @) Gv) (i)
© () (v i) (i)
D) (i) (i) () G

Match List — I (Organisations) with
List — IT (Head quarters)

List- 1 List - I1
(Organisation) (Headquarters)
(a) AMIC (1) Germany
(b) TOI (i1)) New Delhi
(c) PII (111) Singapore
(d) DPA (iv) Mumbai
Codes :

@ O @© @
(A) @) Gav) (@) (i)
B) G aGv) 1) (i)
(©) @) av) G (D)
D) @ Gy @) @{Qv)

Paper-1I

10

40.

41.

42.

Match List — I (Script) with List — I

(Production)
List- 1 List - I1
(Script) (Production)
(a) Screenplay (i) Song-Music
(b) Functional (ii) Computer
specification software
(¢c) Program (ii1) Multimedia
writing
(d) Lyric (iv) Film
Codes :
@ ®) © (@
(A) () (@) @v) )
B) @) @Gv) @) (i)

© Gv) @) () @

D) ) @) @) @Gv)

Match List — I (Organisations) with
List — II (their functions)

List- 1 List — 11
(Organisation) (Their functions)
(a) PCI (1) Newspaper

circulations
(b) RNI (i) Safeguard
press
(c) ABC (1i1)) Newspaper
registration
(d) PNB (iv) News Agency
Codes :

(@ (b (© (@

A) @ @i @Gv) (i)
B) @G @) @) @Gv)
©) Gy @) Gv) @
D) @) (i) () @)

Match List — I (legal terms) with List
—II (related areas)

List- 1 List - I1
(Legal terms) (Related areas)
(a) Defamation (i) Country
(b) FIR (i) Slander
(c) Contempt (iii) Court
(d) Sedition (iv) Police

Codes :
@ @G (© (@

(A) () (@v) (i) @)
B) @ (@v) i) (i)
© @ (@Gv) @) (i)
D) G @Gv) (@) (i)
J-63-11



37.

38.

39.

IRA H FHd FoR SR hent 1 Tt

AT IR T ferehed o fear man & 2

(A) S Y A — STERT — S — T
AL T et

(B) 3TERT — TG ol T — Sl — W
AL T et

(C) 3T — el — ST o I — I
AL T et

T
(D) S Y A — ST — STERT — T
R T et
-1 (W) = — 11 (faaron) @
@Hﬁ: T

et - 1 =t - 11
(=) (ferarzan)
(a) Th-TM (i) Wew® H TH

a<d
(b) forerer (i) @ W HE
TN (TFUEE)
ELRERIRICIES
(i) 9T § UH g@-
faer (&%) =t ot
o ST ol TR
i TR T
(iv) et sfa & W
i T oITeAT TS
m‘.

@ ® © (@
(A) (Gv) @) (i) @
B) (i) @ Gv) ()
© @O Gv) () (i)
D) ) @G @ G
et — 1 (F71eT) bt it — 11 (o) §
A |

et - 11

et - 1
(|T15) (TEATeTa)
(a) YU D (1) ST
(b) 33 (i) T Kool
(c) MaME e (iii) TR
(iv) Heg

(d) grdrT
E T

@ O © @
(A @ Gav) (@) (i)
B) ay av) @) i)
© @) av) @G (@)
D) @ Gy @) @{Qv)

(c) FFES

(d) T ya

J-63-11
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40.

41.

42.

— 1 (FR) = = - 11 (33R) |
%ﬁ| w

et - 1 gt - 11
(pw=) (3mE)
(a) TTHAT () Ta-ge
(b) HFTHA (i) FFR FRAR
esirse o)
(c) U™ o=
(d) T
E T
@ ® © (@@
Gii) (1) Gv) (i)
B) () Gv) @@ (i)
©) @Gv) Gi) (i) @)
D) @@ G 3ii) (iv)
Tt — 1 (F7e) &1 gat — 11 () 9
A Y |

(ili) TeHiTean
(iv) Them

(A)

et - 1 e - 11
(|T15) (F7d)
(a) TAME (i) TIER T THovH
(b) IRTAE (i) UF H F=ma
(c) Tt (iii) THTER O YSTiehor
(d) T (iv) THAER TSEr
%z

(@ G (@© (@
(A) (1) (@) @[v) (i)
B) ) @) @ @Gv)
© G @) Gv) @
D) @ @) ) @Gv)

e — 1 (Tafess =) =1 gt — 11 (i
&%) 9 et oY
et - 1 gt - 11
(fafers w2) (Teifira &)

(a) AR i) =
(b) TH 33 3R (i) TWieX
(c) ST (iil) =™

(d) 33E (iv) g

HE :

(@ () (© (@
(A) () (@v) (i) @)
B) @ (@v) i) (i)
© @ (@Gv) (1) (i)
D) G @Gv) (@) (i)
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43. Match List — I (Concept /
Organisation) with List — II (Related
activity)

List- 1 List - I1
(Concept / (Related activity)
Organisation)
(a) PIL (i) Press
(b) PIB (i1)) Court of Law
(c) IB (iii) Policing
(d) NIC (iv) Information
collection and
analysis
Codes :
@ ® @© @
(A) Gv) @) @@ @)
B) ay (@) @>1) @(Qv)
© @ @) @) @)
(D) (i) ) @O @)

44. Match List — I (legal terms) with List

— II (explanation)
List- 1 List - 11

(Legal terms) (Explanation)

(a) Plaintiff (i) During the
intervening
period

(b) Prima facie (ii) In course of
trial

(¢c) Subjudice (iii) Complaining
party

(d) Adinterim (iv) A case can be
made out on
the evidence
available

Codes :

@ ®) © (@

A 1) (@) @) (>Gv)

B) i) @Gv) () @)

© i) @Gv) @) >

D) () @) @ >Gv)

Paper-1I
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45. Match List — I (films) with List — II

(directors)
List- I List - 1I
(Films) (Directors)
(a) Sooraj Ka (i) M.S. Satyu
Satwaan
Ghoda
(b) Drifters (i1)) Andrei
Tarkovsky
(c) Solaris (ii1)) Shyam
Benegal
(d) Garam Hawa (iv) John Grierson
Codes :
@ @b © (@
A @ (@) @) @)
B) @) @Gv) @) @)
© @Gv) @) @@ )
D) () (@ @Gv) (i)
Read the passage below, and answer the

questions that follow based on your
understanding of the passage :

The following are the areas where
mass media researchers might encounter
ethical dilemmas :

(1) Voluntary participation and informed
consent; (ii) concealment and deception;
and (iii) protection of privacy. All of these
general ethical concerns apply to
advertising research also. In addition, there
are some ethical concerns that are unique
to this area. Two of the most controversial
are research about advertising to children
and ‘push-polling’.

A tremendous amount of advertising
is directed towards children. Not
surprisingly, much advertising research is
conducted with children. Is it ethical to
conduct research that uncovers new ways
of making advertising effective with this
group ? Many social critics argue that

J-63-11



43. gt — I (TFERON / GeA) & gE — 11
(Tatatr) ¥ fem & |

- 1 gt - 11
(SraemoTT / (Weifere wfafafe)
HEA)
(a) WAETA (1) A
(b) MR (i) AT
(c) e (iii) wfeArET
(d) TWAEF  (iv) G Geher we
fargetemor
&
@ ® (© (@
(A) (v) (i) @G (i)
B) () @ @G Gv)
© @ @y (@) @1v)
(D) (i) @G) @ @Gv)
44. I - I (Tafee 1=) 1 g — 11 (Taaxor)
T e Y |
- 1 gt - 11
(fafue u) (fera=om)
(a) @Y () HeHd T H
(b) R A (ii) FAATE I BHAT
H g
(c) =T Y REEIREED
(d) farH (iv) 3UcTed g &
SR 9T HHAT
TIME
&
(@ ® (© (@
A ) Gy @D Gv)
(B) i) Gv) @) @)
(©) i) Gv) @) (D)
(D) G @) @ Gv)
J-63-11
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45. g — 1 (Trem) 1 ga — 11 (Tereeih) 9

EEIEETE
- 1 i |
(feem) (EREED)
(2) T F (i) TACH. G
Bl
(b) SIrd (i) 37 drehiewh!
ORSGS (i) FaTH ST
(d) TH & (iv) S e
E 4
(@ ®) © (@
(A) @) @) (@) @[1v)

(B) (i) (@v) (i) @)
© Gv) i) (@) (i)
D) ) @ 3dv) (i)

9 U U TgATe S ufeu qur I/ T
TS % YR W THh 915 H KT T 791
Wﬁﬁq:

STEER ATt o el Fefataa eE
H e gTarem ST QAT o el ©
(i) @fes® Tl wd giead Fedafd; (i)
TG U UL, AT (iii) TG B ET |
[ AfdhaT ¥ TSR TG F 9R &
fommo-oiy W oft &F] Bl € | St qen g
e | etad faemar W e ST @ w0y S
At fTamsrs My € |

fomirat =t fogqemET aegE B §
TUE W HET & & | T THE W TS e
et oot o few 2 iRl bt TS A 2
Iy A HA FAN AGRAYO € 7 IR

HrATTSTeh GHieTh I8 e o & foh A ag9iet
B % SHROT T2 foTgT o TR s & e
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children are a vulnerable audience and
should be shielded from all forms of
advertising. These same people would
argue that research that helps advertisers
further manipulate this group is not ethical.
In 1999, a group of psychologists called on
the American Psychological association to
restrict the use of psychological research
designed to help sell toys, snacks, video
games and other products to bids.

The second area, ‘“push-polling”,
often crops up in political campaigns. At
its worst, push-polling involves a bogus
public opinion poll put into the field by
candidate A in an attempt to spread dirt
about candidate B. The push poll would
contain negative and often incorrect
information about candidate B designed to
push the voters away from supporting him
or her. Most researchers would condemn
this form of polling as unethical. The line
becomes less clear, however, in other
situations. When constructing an ad
campaign for a candidate, it is often
helpful to know what negatives about the
opponent should be stressed. Some
legitimate  polling  might  include
information that might have negative
connotations, (e.g. “Are you aware that
candidate B has been twice divorced ?”).
The appropriate amount of negative items
to include can be a difficult ethical
problem.

46. One of the controversial research
about advertising on children is

(A) Advertising help manipulating
them

(B) Selling of Food

(C) Selling of Clothes

(D) Push Polling

47.

48.

49.

50.

A group of psychologists told the
American Psychological Association

to
(A)

(B)

©
D)

Conduct
research more

psychological

Restrict psychological research
on children

ban all kinds of research

conduct
research

only analytical

The critics do not approve research
on children to find out the impact is
because they

(A)

(B)
©
D)

are affected
psychologically

negatively

do not have money
become consumerists
shun away from studies

‘Push Polling’ involves

(A)
(B)
©

D)

One

positive aspects of someone
negative aspects of someone

how to be neutral about

someone
how to fight with candidates

dilemma that researchers face

while designing a research project
for children is

(A)

(B)

©

(D)

Paper-1I
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the number of children to be
included
the number of children to be
eliminated
the appropriate amount of
negative messages to be
included
the appropriate amount of
positive  messages to be
included

J-63-11



T W UHR & fos=i @ S A@er | A
YT TE T 30 ¢ [ 39 WG I et
Y 3R 31k T S aTet 9 Afcehal go7
TET € | | 1999 H AR % TH THE A
SR TR THGUeE ¥ 98 TR
e o Sreelt o S figet=i, e, diteat e
TAT 37 IeURT Rl foshl dgH o foru fora =1 @
TR TN o I TR e TS AL |

T &, A Y- T STFRT
TS TR | fHar S g 1 e
TiferT STday fRafa |, Jemsn ‘37 FRT wenen
T H TEAH FA & [T A &7 § TRAE
%A T BT STl STHET Iiel gRT (T ST
& | qOT UieT | Uemel S o AR H AhRIcHS AT
T TTeAd G &1 Sl § ik 39 gHe 3
oA e (AARTATaTl) i ST I&T T gohed
T U7 I SR T e ST | Sfereher aiveret
TTT & T WY i SFHTAHATUT e T STR
e w07 | qefy, o fafaar § 9% @ &y
e gl & | TRt gl & e yeR o
TR T GHT TE ST SgHT FeTdeh &Il & 1o
forRyedt vreamstt & foheT TePRIces Uelt W =T oo
SE | PP URMSd AARH (Ted) | oo
THRIcHS GoT AEATeAd i ST bl & (S,
‘ST 3! A & fF Uemel & &1 g aR
AT B T & 2°) THHT [THROT AT T FHioT
@ & T ThRIcAs® St B TR aimmr 7
IS ST S € |

46. =@ ¥ wotad foemH W TH
foamsrg oy Fafafag d @ g 2

(A) TosTo= S=e i TRl T TTed
FH T WEEF §

T ST ST

IS T

TET-TiferT

(B)
©
D)

47.

48.

49.

50.

J-63-11
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ORI % UH WHE A STHNEA

AEHIATTRS TAIUeH | 9 a1 %

foTu TR o1 ?

(A) 3R 3Ty qAIANF MY FRA &
forw |

(B) el W HAGRIR I HA W
h oA & e |

(C) Tl R & IMY W UfdaT o=
& ferm |

(D) Hael ToveITUTcHS WY A H
forw |

T 9T YIS T IaT ST STer I SR
THIRTSHITOT TEThid el It FRAiTeh
(A)

qtﬂi ¥ HhRIcHS ‘-I"IIOIJHF"I*
Y IS e |

T o I 99 e A |
T TS o9 A ¢ |
I UGE FAT T I IAE |

(B)
©
D)

T T T Heier foherd & 2

(A) Td i & THRIeAs T 9 |
(B) Tl =afed & ThRIcHF T T |
(C) FHIFINT TR |

(D) TERE ¥ HY IAE T S -
B

Tl o T oY IS SR e §9
STt i fEtetad § @ e g
T AT FRAT TSATE ?

(A) I fohT ST aTet sl bt ST
(B) I wnHer fohw ST aret =i
=
THRICAS G913l 3o TRAToT

HHRIHS G T 3Ferd TReToT

©
D)
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