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Note : This paper is of two hundred (200) marks containing four (4) sections. Candidates
are required to attempt the questions contained in these sections according to the
detailed instructions given therein.

qe:  TE TUS W (200) TR F € UE THH AR (4) TS § | 3nAIGT B TAH THIET UL & W
31T T5 T Tarege el o AR ST ¢ |
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SECTION -1

s -1
Note : This section consists of two essay type questions of twenty (20) marks each, to be
answered in about five hundred (500) words each. (2 X 20 = 40 marks)
AT:  TH TS H NS 3 & 1 FaTeHs U9 & | U HT ST AT 9 @ (500) IEi H
UL | (2 % 20 = 40 37F)
I. (a)  Dissect the ethical and legal aspects of trial by media in the light of certain

(b)

©

recent events often bordering on invasion of privacy. What legal measures are
needed to prevent such a tendency ?

TOHIFAT T el Sl IREMET TR gHaTet 2let & St F9 =ersl & Jeher § Hifear gr
St o i fomaes 3R AT Tgetet &1 faversor wifsd | i vgld B A & o
I HEA SUTET D STE € ?

OR / 3tgan
Evaluate the reasons for sidelining the concept of another development in the

developing world. How do you measure the role of mass media in devising
alternative developmental strategies and models ?

Torepre=1 forvel # 317 ot ol STTERON TSRS HA 6 HRON H JodihT
F | TRfcTeh foRTaTeTR IO 3R HEe R R | STHTET shi fHeHT 31 A9
31 T TR Xt € 2

OR / 3gan
‘The multiple cable channels have opened the opportunities for a large number
of Indians to watch various serials throughout the week. But these serials are
the same in terms of themes, characters and production values.’
Argue for or against this statement. Discuss what impact these may have on
the Indian society — urban and rural, poor and rich, and majority and minority.

‘Tg HAA A I R Gwdle A= gRIEeehl 1 STaeiR A o ford Jer g |’
IR & o1 ST U9 fohd & | WReq 3 YRaTesh fowe U, Or 3R W oot o
ool o WY | Uk G & | 30 9 o U 3R fauet § a A | IR gE st
— TRIF 3R UTHI0T, f787 2R &, 3R TgUiedeh Ud STeqdeTsh, W S T T9e I8
G €, fererar it |
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(b)

(©

D-63-10

Analyse the impact of global cartelisation of news supply on the media in
developing societies, in the context of unidimensionality of news values and
conversion of governance into a routinised entertainment.

Fihd BARSH B I & IR 3R Fai- Jodi i Ueh faiadr & 959 , faepraeie
TS | GHMER ST o Af¥esh HEESeH 1 Hfear W Tg- aret ToTa i [agetsor
T |

OR / 3gan
Explain how the digital technologies have converted the films from the tools of
cultural domination to the agents of empowerment.
R HioTd g TR fesiieet Menfiferal = fhowi st Fihideh WJed & ST &
FIFTHRIT F T2 & & H 567 oAl § 2

OR / 3gan
Analyse why the media industries do not adopt qualitative research methods,
while on the other hand they are not satisfied with the findings of the
quantitative research methods. Suggest ways to conduct research for media
industries.
& IRETUICHE WY TSTal § T F6l ¢ | Tifear Jer o ford oy e o ford aRishi
AT |
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Note :
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SECTION - II
Ge-11

This section contains three (3) questions of fifteen (15) marks each, to be answered

in about three hundred (300) words. (3 x 15 = 45 marks)
3G TE U U5e-U5E 31kl & oI (3) U9 € | Tcdieh U9 1 IR TS o & (300) I11 1
TATAT & | (3 x 15 = 45 3ih)
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3. Argue the need for setting up a new media commission in India. What possible terms
of reference do you suggest ?

TRA | el HIrear AT Tnfud s ot ATavaehdl o [0 deh-Tadeh Y | 377 39 9y |
el |ewTTorT STt o1 gerd 571 ?

4. Delineate the role played by print media in privileging human rights issues in post-
emergency India. ’ ‘ ’
S-SR TR H AHATERRT i [aeisfesrR a9 5 gied Hifear grr fume gfaesr s
U FY |

5. Describe at least two approaches of documentary film making. Can documentary film
making be considered as an objective endeavour ? Explain.

g foa fthew FmToT & 61 @ &9 31 SUNTH 61 U R | g ot fhew Fuior S o S
AT T ST kel & 2
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SECTION - III
ECEc | | |

Note : This section contains nine (9) questions of ten (10) marks each to be answered in

about fifty (50) words. (9 x 10 = 90 marks)
Ae:  TH TS ¥ 339 (10-10) 37hi & At (9) TR € | TP U T IR T I9 (50) V=T H
TUTTE | (9 x 10 = 90 37F)
6. Currently audio-visual music albums have become an important tool of film

promotions, advertising and publicity. Find out the reasons.

I T | He5-39 T Terad e HaeH, faRe SR TaR i Heweyul ST 9 TS
£ | RO A I |
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7. Examine the importance of situation analysis in a public relations campaign.

e T AR 1§ fRafq faveiwor o Tewe i wieT St |

8. Identify the reasons for the setting up of samachar news agency in 1976.

Y 1976 H FHER =7 TS=AT Sl TATIT o HROT TS |
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0. Discuss the merits and demerits of ‘Uses and Gratification’ theory of communication.

TAR & T U0 Y HRe TagT= o 0T 7R Sl ot ferarem it |
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10. Is Vlsual grammar of television culture specific ? Exemplify.

T AT St 9T SATHIUT TEhid (AT € 2 WISTER0T AT e |

11. Examine the concept of civic journalism.

AMTEh ThINAT bl SR hi GHeT it |

D-63-10 23 P.T.O.



12. Analyse the different dimensions of the digital hub.
‘fesiea g il 1497 fermmati o1 fervetsor &ifs |
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13.

Describe at least four video/film editing devices. What is a jump cut ? Can it be used
as an editing device ?

aNfeat / fthew e ot 7 ¥ HH TR Ol &1 gue S | ST e -1 & 2 941 3H TR
fafa & &9 5 39T fomar ST gehdr e 2
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14. Differentiate between colour correction and colour separation.

=7 W 3R 0T Jehell ok ael SR Hiford |

SECTION -1V
g -1V
Note : This section contains five (5) questions of five (§) marks each based on the following
passage. Each question should be answered in about thirty (30) words.
(5 X 5 =25 marks)
qe: @GS § FEfaiad aResg W eid 9w (5) 9997 & | Uedeh U9 1 ST T o (30)
I T ST & | Tcdeh Uee Ui (5) SR 1 E | (5 % 5 =25 3ih)

The “high culture-mass culture” debate is familiar territory within media studies, where
the “mass” is invariably explained as a pejorative referent for (lower) “class” cultural
preferences. However, as Huyssen demonstrates, the high culture-mass cultural dichotomy is
also permeated by considerations of gender. Europe’s late nineteenth-century industrial
revolution and cultural modernization, he argues, coincided with the first major women’s
movement. Huyssen shows how turn-of-the-century political, psychological and aesthetic
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discourse consistently gendered mass culture and the masses as feminine, and thus inferior.
This idea retained a position in much later theories of mass culture — as, for example, when
Adorno and Horkheimer conjure up the fairy tale evil queen to claim that “mass culture, in
her mirror, is always the most beautiful in the land.”

The dichotomy that gendered mass culture as feminine and inferior has strongly patterned
media criticism and analysis, which disregarded femininity, gender and sexuality in discussions
of the “political”. Feminist critics rejected the dominant, narrow definition of the political in
terms of “the market” or “public policy”, arguing that it must include a consideration of everyday
life, domesticity and consumerism. It was within this context that feminist media scholars set out
to “reclaim” the popular media of mass entertainment. As a result, genres such as romance, soap
opera, sitcoms, popular drama and rock music became legitimate subjects for critical analysis.
The extremely large body of work that developed over the 1980s and 1990s is one in which
different critical approaches have become increasingly intertwined. While some scholars have
limited their work to textual analysis per se (for example, the close reading of narrative structures,
iconography, symbolic codes and themes, and of the solicitation of pleasure, identification and
subjectivity within the text), others have increasingly fused textual analysis with other
approaches. For instance, studies of the discursive, social and institutional contexts in which the
texts themselves are produced have looked at the historical and organizational imperatives and
constraints that shape female characters and audience interpretations of them. Studies of the
context of reception have focused on how texts are viewed and interpreted in the framework of
domestic and familial relations.

ST GEh{d-5T FEHd’ & IR § 56 Hitean Teg=i § uRied &7 §, St < 9% & (=)
T WiEpide STTEHMT & o7 STashdeh T o &0 H FRUaTE ® ¥ e foRa &, qeny, s i g8= =
TSI AT €, S0 WEh(d-S Ehid foRrEn foriia Sra-Toari §RT o WoeT o T E | S8 o
o U9 | IGEt ARl & IAY H SRR i AR R OR MR, & & uaw 99
ST o FHT & U1 | JE = I ¢ oh Tohg UhR STTeal o 31 | XISTHTIeh, BRI, Tga¥eh
TerEAT 3 WA T Y AR i fotiia S, 3R ST TR0 S Sert 3R 39 e ¥ = vfa
AR | 39 foaR F S SR & 9gd 915 & STl § T S @ - S 6 S Sid ueHt
3R TG = I8 J167 e o o7 {oh ST TEpid, STk 99T H, Y-TA H gH gaitas = el &,
T AT R IR AT T FHET A

=g foRrEng =, 518 ST TGhia ol Sarst 3R = & 5, Hiftear stetiem 317 favesor o
AT & Tt fefam, fSrae Tetiifaes” ol Treiet | ARied, fohT iR ekl i SUel 1 € | St
3T A, TSR’ AT T =i’ o I § YSTITeIeh bl WTeed, ThioT AT i STEhR Y (5T 3T
T ok fea fo 20 o1 ufafest & Sioe, sReqo 3R Susiermers o foer ot afedferd s =ifed | 6
T |, TRl Wifear g 5 7R & Al Hifedr 1 aud o 9 08 | Horeey, fefarga
fowg s T € 11980 3R 1990 & Ik H {aehidd i i 31 €T 90T &t &, T =1 seiramrens
SUNTH SATET | A&7 Ueh SO o 1 T T € | STaifeh 3 fagi = 370 i ot fowar graredt fereetsor
T T @1 ¢ (ST o o, Taaruneqes dxamet, gfa f¥req, udiehreas il iR fawa @1 geq
TS, SR S, TedH 3R SAfaar 1 Rene), i = fawe gramet faveioor st 3= 3unTHt o e
STRT | STST e 5o & 1 SRR % for, fose, QTR SR Wit 9eet o ste, fSraH
Torrer Tt ffire @it €, Wfdeiias 31k GrieHTensh STe 31X Tehrael St it uri 3R 3% 9 § Sirei &
e &t 3R 3 €, W e fohar & | aifiwreor & 93 & oTeasmi 5 39 1 W By fhaT f fhg
TR BXe] el UTRETNeh Gl & 2rdl H a2 bl THeT 3R ARSI fohar ST ¢ |
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15. How is “mass” explained in the “high culture-mass culture” debate ?

3o UERIA-51 TR’ H S 3 fohd UhR AT il T &, AR-Fa1g il |

16. In Huyssen’s view, which discourses consistently gendered mass culture and the
masses as feminine and inferior ?

8 % foraR ©, o Joremi = T Y T S TR 3R 5 o SRl 31 e w9 fgan g ?
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17. Why have the feminists rejected the dominant, narrow definition of mass culture ?

ST FEhd St TTeTed, Tehivl IR Siafeat = 97 SR T 31 & ?

18. How have the feminist media scholars attempted to “reclaim” the popular media of
mass entertainment ?

Eiiare Hifean fagmi 3 68 YehR ST AT o AT Hifea sl 9 o= o1 9419 fohar 2
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19.

What were the various critical approaches that were a part of the large body of work
that developed in 1980s and 1990s ? ’
fafi=T STTeTrarTes SUFTH, ST 1980 3R 1990 % I3 § faehiad e 1 agd a8l 91T & i

g7
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