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Note : This paper is of two hundred (200) marks containing four (4) sections. Candidates
are required to attempt the questions contained in these sections according to the
detailed instructions given therein.

qe:  TE WU W (200) 3FR F T TS THH AR (4) TS § | 3nAIGT B TAH THIE UL & W
37T 2 T Toregye e el o STAR ST € |
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SECTION -1
Gs-1

Note : This section consists of two essay type questions of twenty (20) marks each, to be

e :

answerqd in about five hqndred (500) words (?ach. 2 X 20=40 marlgs)
T TS H -1 (20) 37ehT & &1 F-TcHeh U9 & | Tcdeh ol TR oIS Ui |t (500) 131 o
TATRTT & | (2 % 20 = 40 3iF)

Differentiate between Human resource management and Human resource
development. Discuss the functions and objectives of Human resource management.
HHE ST Fee 3R TG A [Gehrd | 3R RIfTT | I TRIE Ja-e o 6T Ud 32941

! TereremT Iy |

OR / 3gan
What is Brand Equity ? Describe some of the major brand building tools. If you have
to build a new brand in the apparel category, suggest a brand building strategy.

e 3feadt /& 2 s v % $9 g SUSROn o faervr SifSe | afs SRt ek o
AT ST WS AT &, Tt foet Sie-FHT0T YUt ot 31 e <71 2
OR / ga1

Describe the steps involved in calculating Weighted Average Cost of Capital. Explain
Security Market Line (SML) approach to estimate cost of equity.
TIRG 3Td Ofl ST IReRer o W ot foreRor ST | Jwar oima SFE-a - & fog
TFTf SITSTR 3T SEeehivT ohi TR iU |

OR / 3gan
What is the thrust of trade policy in India since 1990-91 ? What are the different types
of schemes/incentives that have been announced through EXIM policies in India ?

IR | AR A 7 1990-91 F et hT W W@ & ? 9RA ! AA-ara Al §RT o
fafir=T TR ot TRIET / TicdTat Sht SO i T ?
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2. Distinguish between ‘Recruitment’ and ‘Selection’. Explain the steps in the selection
process.
AP I T H TR T HY | AT AIsHAT o6 W ht AT Y|
OR// 3gan
Explain the stages in the new product development.
Tl IS ForehTH o WA 1 T FHIT |
OR /g1
What are the motives for holding cash ? Describe the strategies and options to invest
surplus cash.

g YROT FH o SANTRE FT-FT € 7 TR Yehs ol AT i bl Wl o faehedt
T U T |
OR / e

What are the different types of foreign capital flows ? Why do the countries usually
follow a very cautious approach towards opening up the economy for these flows ?

faRett 4ot wrame o fafer=T U S & € 2 39 VaTE o foTu 97 W 31Ol STkl i @ieH H
T AT o GISehoT ST T 3T € 2
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SECTION - II
LCc | |
Note : This section contains three (3) questions from each of the electives/specializations.
The candidate has to choose only one elective/specialization and answer all the three
questions from it. Each question carries fifteen (15) marks and is to be answered in
about three hundred (300) words. (3 x 15 = 45 marks)
AT:  TH TS H UE Ufesw o / faviesar @ i (3) URT & | 31eefl b Shelel Ush Ul 3ohrS /
TorQTI=TeT ot RT3t o AT T9T T STR ST E | Uik U9 U5 (15) 37ehi ol & o ST TR

T A G (300) TR H U E | (3 x 15 = 45 3iF)
Elective - I
farea -1
3. Describe various causes of grievances. Discuss the procedure adopted in Corporate

India for handling grievances.
RIS % o= SHROT &1 AU Y | ARAR RS H IRATATST o FERoT &q giaar s
foaem FIfT |
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Explain ‘Trade Union’. Discuss the tactics adopted by unions to influence the
management.
‘9T HE I AT Y | TH o FRT TS 1 T A 16l aRishi Sl [GeraT ity |
What do you mean by ‘Employees’ Welfare’ ? Present the arguments for and against
Employees” Welfare.
HTATVT | SIHT AT T & ? FHART HodT07 o Fr- § o7 Ty fa0et § T U

ol

OR / 3gan

Elective - 11

fasea - 11
How do you plan and execute advertising ?
3T T St IS TR T8 H Rt~ it ?
How do you evaluate the performance of channel members ?
T I o 1 TG T GoaiehT 3T S T ?
Explain the different tools used in sales promotion.
Torshl- 1T | Wi &7 oot fafr=T |TemT i e i |

OR / 3tgan

Elective - I1T

forerea — 11
Critically evaluate profit maximization versus wealth maximization goals of finance.
TN SATRATRIOT T € STRHaRIUT Tl wTeit T THteTceh Hodieh ity |
In what respects do ‘common size financial statements’ and ‘comparative financial
statements’ differ from each other ? Give their uses and limitations also.
TS SRR ATt foreit faaror & “qemiee foig foeror uh 3ok ¥ fohd UeR 91 & 2 396
UG o WM +ff FATLT |

What are different financial risk management tools ? Explain the situations in which

they are applicable. ‘ ’ ‘ ‘
T STTEH Heme Tt SUshuT FT-3R1T € 2 31 TRl ol e ity fSFH J AT &l & |
OR / 3gar
Elective — IV
foweT — IV

Discuss the various export financing schemes available to Indian exporters.

TR FaTdeh! =l Suetsy Tafae fatq foxia aremnet 1 faeror L |

Bring out the objectives and the functions of W.T.O.
fova =R Gie (S=.21.311.) % 2T 3R T I WL HIST |

Briefly explain the merits and demerits of Globalisation.

YT o TOT-3ST o Wt ST Y |
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SECTION - 11I

e - 111
Note : This section contains nine (9) questions of ten (10) marks, each to be answered in
about fifty (50) words. ' . (9 X 10 = 90 marks)
Ae: U TS ¥ 3839 (10-10) 37hi & =t (9) TR € | AP U T IR T I9 (50) V=T H
UETE | (9 x 10 = 90 37F)
6. Differentiate the price and output determination under perfectly competitive market

and monopoly by the firm in the long run.

JrhTeT | GHguT Uiqedell Aifche 3 TSI T o 3TeF iAd 31X SS-FeRoT § =R
HIfTT |
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7. Explain the physical and psychological barriers in Communication.

GUSUT H ST ATel Wifdesh T FAIS-eh STemai s e & |

8. What is ‘Induction’ ? Discuss its main features.

YR /T € 7 TR W Tt sl e ity |
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9. Describe the important sources of long term finance for capital budgeting projects.

TSI SIS URATSTT3TT o feTT STEehTet= for o Hewarul Sial ol faaRuT JITTY |
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10. Examine the concept of Customer Relationship Management.
U T4 Y4 ! STTLROT Sl Jedish HiteTT |

1. Fit a linear trend to the following data by the least square method and estimate the
demand for the 2011.
Year 2000 2001 2002 2003 2004 2005 2006

Demand (000 units) 75 70 72 69 50 54 37
ffafEd Siehgl W =AaH = YoTelt gRT Fash SUATT o 31X 2011 H 3TATE i TAT
STTHTA oIl @

L] 2000 2001 2002 2003 2004 2005 2006
/0003 75 0 70 72 69 50 54 37
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12. Describe the role of MIS in the modern business system. How the modern computer
system facilitates the implementation of MIS effectively ?

MY FTA TUTCH H TH 311E TG i JTHeRT T FoeRoT ST | TH 378 U i FHIERIA &
T ] XA | MYk Fr aed el doh arash anm ?
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13. What do you mean by Portfolio Analysis ? Discuss BCG Growth-Share matrix.
TR foreeToor | T AT € 2 o i ST Te-1eR iRy ot SR hifsTy |

14. Elucidate the types and characteristics of Entrepreneurship.

IYHAT & TR X fafemedrati i T Hifu |
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SECTION -1V

-

gs -1V

This section contains five (5) questions of five (5) marks each based on the following
passage. Each question should be answered in about thirty (30) words. (5 X § = 25 marks)

T TE H MEfaiad IReE W TR i (5) We € | Tish We 1 3 o a (30) o |
IUTRTT & | Uk T U (5) 3R 1 ¥ | (5 X 5 = 25 3ie)

Late Prof. C.K. Prahlad of Michigan Business School has demonstrated the fallacy of
several traditional management, cliché’s about markets in developing countries which he had
termed ‘Bottom of the Pyramid’ or ‘Bop’ markets. The following are some of the illustrations
which he gave for explaining how the Bop markets are developing.

GSM handsets used to be sold for $ 1,000 in India, and the market was small. As
average price dropped to $ 300, sales began to pick up. However, when Reliance came up
with its ‘Monsoon Hungama’ offer with 100 free minutes, multimedia phone with up-front
payment of $ 10 and monthly payment of $ 9.25, the company received 1 million applications
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in 10 days. The product mix offered is of an incredible range including news, games, audio-
clips of movies and favourite songs, stock quotes and the availability of the internet..........
Today India is the fastest growing wireless market of the world.

Casa Bahia, a firm in Brazil provides credit to poor customers in order to enable them
to buy high quality home appliances through a sophisticated credit rating system. The size of
Indian shampoo market is as large as the US market. MNCs like Unilever, Proctor & Gamble
have made 90% in roads in that market through single serve sachets of high quality shampoo.
Similar devices have scored success in the market for jams, ketchups, biscuits and coffee.

The ITC e-choupal has become a runway success with Indian farmers who had earlier
to depend on Government managed markets (or mandis) once they went to a mandi they had
to sell at the then going price. Moreover, the local merchants who controlled the market often
ill-treated them. Now the same farmers can access information on the web and can decide
upon the price, quantity and the place of sale.

The Jaipur Foot invented by Mr. Ram Chandra, is India’s answer to the demand to the
prosthetics or artificial limbs. Based on the notion that ‘Indians do not wear shoes to the
temple or in the kitchen’, and on the fact that the Indian farmer has to work for long hours in
the paddy field in standing water, it is an unique invention, being durable, comfortable,
flexible as well as cheap. The success of the Jaipur Foot has led to large scale demand in
many countries.

In each of the above illustrations you will find one (or more) implicit problem
associated with Bop markets that have been addressed.

W@ . .. Teds, ffenT anfvres The, = R IRAReE Taeee ot wifaar IR faersiier
I o Hifehe & TR Toedl-Tuet 3feat i S[eaian | 3% 9 Hifche i “TRITHE 1 UaT o72ran ‘ot a1 ot
Hifehe” FeT & | F=ATeiad Fo G & St S st 37t O Aifohel o fosh i T i & 1T o7 |

STt E U #UsdC AR H $ 1000 o TSRt A & 3R SHP! Hfche DI Al | ST THeR! AT
HEa $ 300 T R T Ot ST fosha FgA o | WTR, ST Retrd| 7 100 e f:3ew, twart $ 10
1 ST 3R $ 9.25 HIfGeh i STETAT o “HAYA STH o IUER o W Hfche H FareT feam, ar e
10 AT & Uk foferem STesA-U7 U g | A8 SCR-MHH0T 7 Saveaa i U a9 gHER, W,
TRl & SauT-foetd, FHTem T, e o SAR-TeTe 3 Z0eAE i 3T & SUeR &3 | 3T 9Ra
forger ot Gad Al @ e dTell Aoy "It € |

HIGT S, STofel bl Tk, f98 areeht 6l Gehita g sha-feior grr o 53 s €,
IR & 3= TUTETETe! BRe], STHIT BRIS ek | ARG ¥Y Hifhe g U Hifehe Mo faenel & | S
FEFT FIT FHCAR, HiFeX U el 5 39 Hifche H 3o TUIEETel Ush e & folt Iehe (J) SR
ek 3T ToTT 5T & | T &1 foran | T & 5, -7, faepe 3R It ot ifehe | off T &
Tl
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31ME & $ — <TeT MR fRAHT § UhaH WheT g7 € | 3¢ 399 U9 TER FRT a4 Hifhel
(37eraT [iUEAT) W 3T T Ul &7 | Ush SR HUS ST W 3¢ 30T Aol HUSI-9id T S&=1 TSl &7 |
3R Al AR, TAFG TR, e Afche TR =107 BT &, WT: 377k W1 SR X | 37 el fohar 3
T T BT S T SR el & 7T T, HT 3R [o5ha-T2reT o o 8 07 of Wkl € |

TSGR SR R H AR 9RA R aea # Hm S i 9fd 6 U mE §
IR ! g A= foh o Wi 319am T|e” | ST e-ieh el ST, 37K Ig a2 foh IRa foha o &
T ¥, TS UH % &, g A1 R G WA ULl €, I8 FHIT HIve S € FMh 98 SR W
SR, TR, ChTs 3R TXAT & | TR Wl FoherdT = 9k 7T g <90 | faeret @i =t
TR E |

a3 O wifere T et 3ATaeh! Uk (3797 2fen) fHfed gaean e, 5 gweifud forar man g |

Answer the following questions :

TfeTTEe TRt o 3T Al -

15. Identify the problems in each case and comment on the solutions offered.

Yok ohd shi THENSA ol TedM Hifeu T 37 THENSA & Ued U & =y § feoqof
FHIT |

16.  Identify the beneficiaries and enumerate the benefits.

AT <! TEST hiTSTT TR 37k ATl o [T |
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17. What do you think are the so called cliche’s about Bop markets, customers and
environment that Prahlad sets out to demolish ?

39k foramaR & i dt it Sfeat € it & 31t ot mifche, Ueeh TR aTarerer & IR |

TIeld € 3R TS W1, UeotTe HI hiT 9ed & 9
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18. Comment on the underlying strategy for developing Bop markets.

T 37 It Wikl o Toreh o feTu Tafted I W ool shifeiy |

19. Bring out the major contributions of Late Prof. C.K. Prahlad in the area of
management.

1. .. TEATs 51T Ja-e & § {53 0 I IS i T AT |
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